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Stroke of Genius

Golf icon Annika Sorenstam plots a business career beyond the tee, beginning
with the poshest golf camp around. BY JESSICA SHAMBORA

T’s NOT OFTEN YOU GET ADVICE from a legend. Warren Buffett doesn’t dole
out stock tips to strangers. Robert De Niro doesn’t drill wannabes on the
proper delivery of “You talkin’ to me?” But on any given day in Reunion, Fla.,
outside Orlando, the world’s most famous female golfer, Annika Sorenstam,
can be found correcting grips, adjusting stances, analyzing backswings,
even sharing her unique practice drills (to work on accuracy, she sends her
caddie out on the driving range with a catcher’s mitt). It’s called the Annika
Academy, and it’s part golf clinic, part fitness camp, part lifestyle retreat. Unlike most
golf schools, which focus primarily on technique, the academy addresses everything
from nutrition to flexibility to focus. “The whole point,” says Sorenstam, 38, “is to work
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with the team that I train with myself.”

Currently Sorenstam spends about two
days a week at the academy, but when she
retires from playing professional golf at
the end of the year, she’ll be there more
often. Sorenstam isn’t shy about her ambi-
tions for her post-golf career: She wants to
be the first female athlete to build a busi-
ness around her name, “Ask a person on
the street to name five male athletes who
have made a name for themselves outside
their sport—no problem,” she says. “Ask
the same question about women athletes?
They can’'t name one.” Indeed, while Jack
(Nicklaus), Greg (Norman), and Arnold
(Palmer) have all built successful empires,
their female counterparts are more likely
to offer on-air commentary or travel the
corporate pro-am circuit.

That was never an option for Soren-
stam, who grew up outside Stockholm,
the oldest of two sisters in a highly athletic
—and highly competitive—family. Her
father, an IBM salesman, turned Annika
on to math at a young age, and sent her to
aweeklong computer camp when she was
12. The golf prodigy also became a bud-
ding statistician, an approach embraced
by the Swedish Golf Federation, where
she was groomed. She went on to achieve
more career wins than Tiger Woods (88 to
his 82), shot the lowest score ever recorded
in competition by a woman (59), and was,
in 2003, the first woman since 1945 to play
in a PGA event.

Annika’s Where: Ginn Reunion Resort, 40 minutes from Orlando International Airport When: September to April Duration: Three days

Academy

Maximum number of participants: Eight Instructors: Henri Reis, Annika’s swing coach of 20 years; Charlotta Sorenstam, LPGA
player and Annikd’s sister; Kai Fusser, Annika’s fitness trainer Price: $3,750 to $12,000 Includes: Golf instruction; video swing analysis;

Callaway club fitting; 27 holes; nutrition and fitness instruction; accommodations Contact: 888-266-4522; theannikaacademy.com
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Still, when she was getting ready to retire,
Sorenstam discovered she needed to fine-tune
her image. She had hired Duane Knapp, a con-
sultant and the author of The Brand Mindset, to
research her reputation. His findings? People
had a strong perception of Sorenstam as a fierce
competitor, but no sense of her personality. “I'm
not as cold as people might think. I'm warmer,
friendlier, more the girl next door,” she insists.
Adds Mike McGee, her fiancé and business
manager: “We want to go from the stoic Swede
who will step on your throat with her Oakleys
on and destroy the field by ten shots, to showing
the side the public doesn’t get to
see—humble, pretty, hilarious.”

SEEING GREEN SORENSTAM TOOK THE
CHAMPIONSHIP TROPHY IN THE 2006 U.S.
WOMEN'S OPEN INNEWPORT, R.I; RIGHT:
ASHIRT FROMHER CUTTER & BUCK LINE;
HER PERSONALIZED CALLAWAY BAG.

stam had evolved from her first U.S. Open win
in 1995, while NetJets and Merrill Lynch shared
insights about her work as a spokesperson. The
group also reviewed Sorenstam’s other projects,
which run the gamut from clothing (she has
a ladies’ golf line for Cutter & Buck) and her
soon-to-launch branded perfume and wine to
a financial management business that caters to
pro athletes, as well as a foundation focused on
junior golf and kids’ health.

They also reviewed her foray into what has
been an almost entirely male-dominated field:
course design. She’s completed two projects and

has four more under contract. Her
fee, around $600,000, is much

She’s showing off that side on A BRANDING lower than what her male peers
her website, where she blogs and EXPERTFOUND ;1304 But she's aiming for
posts lighthearted videos. Also THAT PEOPLE equality in another sense. Most
helping promote that image are a SAW ANNIKA courses, she explains, are designed
cadre of sponsors, many of whom AS AFIERCE with the best views from the men’s
gathered in a Midtown Manhat- COMPETITOR.  (ee5 Annikasview, says McGee, is
tan skyscraper in October. Rolex “Why can't everybody have a great

presented ads showing how Soren-
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view from the tee?” @.

Annika’s
Golfing Musts

Whether meeting with
sponsors or playing her
Iast few tour events,
Sorenstam is constantly
on the go. Here's what
she can’tleave home
without and a few

of her favorite stops.

Favorite course on earth:
Pine Valley in New Jersey

Best massage: My masseuse
athome, Patty Jeffrey

Favorite hotel:
Ritz-Carltons anywhere

Good luck charm: Annika
Academy ball marker

£ o

Golf travel bag: Callaway X
Series stand golf bag carrier

Workout gear that travels
with me: A jump rope, an
Indo balance board,and a
medicine ball

Top spot for a 19th-hole
drink: Old Greenwood in

Lake Tahoe

Most unusual thing in my
golf bag: A horseshoe
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